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12. AALATN158ad15 (Media and communication)
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Franklin Apfel Mass mediated health communications and health literacy (unpublished)
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Box 15. Enhancing the health literacy of policy-makers in Ukraine
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What is known to work — promising policy and other interventions
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Box 16. unasdasanieqganiniasseysaiunas Independent sources of health information

unasioyadasy TdraziiuseiuasAnsiosdiu seiuTn5 vidaesAnsseudnaLlsving 1y WHO, the

European Commission %38 NHS Direct in the United Kingdom Tagl¥seanauueniazainuazeaan
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aF19ANL@NanA LY electronic health (eHealth) literacy. ﬂ’]iﬁ@jﬂﬂ’lwﬁﬁﬁu (Health gains) Ium\ju eHealth-
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(accessibility by all in mind) (Box 17).

Box 17 a¢lsAa e Health Literacy

#1814 794 e Health Literacy AaAdnamnsnlunisdum uazidnla uasilsziivdeyanisganinann
uastaganatianinaiia wazdszegnadaanudildfieriiuun (Address) viteutloywigunin (solve)
e Health Literacy WANG19A1N Literacy i Tnenlsznayudaeinueman (Core skill) lakA traditional

literacy, health literacy, information literacy ,scientific literacy, media literacy and computer literacy.
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13. Social Media and online Health
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Maged N. Kamel Boulos Using social media for improving health literacy (unpublished)

What is known
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annsoliedauldunnau Faau fosunuiade ieuiuasnisaunenisnaiazenisiuemn Gediewuqe
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Box 18. Teen2Xtreme

\{lu social media NazinANIaLSAUgTN MBI WanwiTag UCLA School of Public Health
uaz Health Net, Inc. in the United States of America Iagl T2X #1198 link i Facebook-linked Tt
N e o o ded o Y 4 ,

Wannanlng ngudefu kAT InINTeie iU lHanIATaLIARNYNETEY games, quizzes, polls,
blogs, video clips (YouTube) Lazn1388@17uLIL interactive wazidausan T2X 698 content ey
lifestyle &wiLdedu i InTUINTg, fitness,NM13AANITANMNIATERA , AITIANRA UAZWOANTTHNINA.
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3) Mobile social web vnliAwldE (Users) a1u1309ay Share 1Az (Rate) viealddaiauauuy tadnediu way

@11190 Download App Uszinnsine)ldunune $98is App n9AUgNIN 1uRN1g download App 284 NHS

2849 England anuau 1 a1uaunielu 6 1hew nasannidaldlu May 2011.
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Smart phone uaz Application 16l Transform szuuin1sgunn Iaganzdilaelsazass inliaunsaiseuuy
winsgannllenauu App anunsamenlead Wuazdiuisnag sondadinandassine-] 1w Non clinical Care
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Box 19. Plain-language medical dictionary
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What is known to work — promising areas for action
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