Health Belief Model ,Health Literacy ,Reinforcement theory of motivation

Breast Health Global Initiative (BHGI) @aifluasrnsszsulanlunisneandaduaiusinaasiy
wwanalunisasupunzsusiu Tneaanizilszinanetlu Lower and Middle income countries kg1
Tiseanmun T sunsuvisluszAu ano19nue (Public) uazAuLAAA (Personal) SEALIANENTOLABNNT I
”’mgu@LLrimﬁ’]imeﬁmﬁu@“ﬂmwLﬁ’]uNLLmuzﬁx‘i (Public Education of breast health and cancer)
Tnaanizilsvisundrdngngalunisdeaishe nfusdundrdmaaiunziinulesngaluass uay

o a v =3 o A % v a o ldl o
HANNIINEHANINAINLNITTTETIIN - dauszAuyAnane N19ailiAnANRsEuINNaiLgLNN
% o ¥ a a 1 :‘ﬂ % % 1 é
WU (Breast Awareness) Ingndaliiiiang AinssntisTABnIIaAUN A EALIaeEN9aNaNe (Regular
t:ll v a a a % k2 1 é ¥ N
BSE) n1snazldamaifiangAnssunisnsadinuunitenuesetaitiane n1suseensld Health Belief

Model uaz uazAnnidnlaizes Health Literacy waz Reinforcement Theory of Motivation ey

ANNNINBBNUULINANTINNITANEATIAMRIT N A g WU et il ssAvBnna T

a

WKL 13 Health Belief Model (HBM)

ANNETR (Belief) ¥3ani93y

Individual Modifying Likelihood of
Perceptions Factors Action
Age, Sex, Perceived
Ethnicity, Benefits
Personality, minus
Socioeconomic, Perceived
Knowledge Barrier
Perceived :
Susceptibility/ Perceived Likelihood of
Perceived Threat Behavior
Severity i
Cues to
Action

b4

a

HEALTH BELIEVE MODEL & HEALTH LITERACY : UW.1a%# ’QVLSE]H'I:T;Q@

7 (Perception)

Yy v
o '

Health Belief Model (HBM) gnaunausiausil 1950 ineasunadninlu nsdansasisnsinelu
1 o/ = 1 i [~3 1 d‘ d’ a Y a U a o
USA iuitulsaticliitlszaunadnidaminnang Gamgudlfedunedy woinssunisquamgninnunlag

, 4 o ) o A o A
AULAAR Lﬂﬂflﬂ‘i_lii‘ﬂuu"] BRZITNITNACA ﬂﬂ’?ﬂ:i‘ﬂuuj g\




Intrapersonal Factors lusayanatiiazianinasanuideaauyAnafInaIn anuwauni a1mnen
asuneladn

v

1. AN Wea N195U5 4 UsensndrAtylaun

o

1.1. Perceive Susceptibility tuntstsziiunuiasdnlenianaziiulsaing lnanzifasiundu
g.do o m e oy d X o
uzideinudesluant e uazgiRnisaifiuualdunasifinauies Aunsimuldssing
1 dl v J = a @ v d?l 1
naudesliun nsiayAatensatunziiausiiun N9 Expose aaflun Estrogen 8N i

o v

nslazasiuunaunu nsdilszanmeuniusnideangdalas viaunalszannaudn nisline

& 1 tﬂld !O/ v a A v A = ‘i’ 3 = < % d?/
AeAsad nqniHiwinnuzadan vise Hanguinay Aazilaniadunzdaduuuinay
1.2, Perceive Severity iflunnsdnauladn Tsatiudidune Tnoadugulssreszfusi uuauiy
seazaaslsn dduszazusnuanisinmn dnssentongs asuindunguiiiunziseecaenay
nswensnfraslsa i LazAINIULINEINTT dRIINN3IAATIRAING
1.3. Perceive Benefit 1fun1ssndulazesnudn wopnssulusinndnganssuimannlszng AUm
agannsnanifadei@asiazinlmiinlsatiu vieanusnAumlsalaluszazBuusn namsa
% v ‘ﬂl 2 ' dn‘ dIQ ¥ a dl 1 ¥ A a |d|
wnuNAEAUeNe AUl HAsRalTdanumninenanauntin Aenwginssu iy
a U a ‘ﬂl 1 v ' Y v ¥ d‘ v A a 4ﬂ| A
Andmn lansaiiunies wise ldlid i nngmald vieseAviensaunuluunsy vse
1 1 'I> a a dl 1 ¥ £ % o v < 1 ¥ AJ
n3valedus liadiane woRnssuAnAnaann ey dawrinlinsanunzifaadieenty deas

midedsslomd

' '
a a

1.4. Perceived barrier \fuaaNAndingasnuiesdn axlsnefeniazuidnaaslilingfnssulng
a ‘ig/ 1 v v 1 s A 1 o Y
MU U A unsaaaues ity nasldiinainma wisenugsendudanlunismae
s
2. Modifying variable A2 Personal factors l#lnl @1 (WA \TRT15 ALY LATHFNA A9AN UATAINT
A 4 o a dJ = 4 v a a 1 g’/ 1
wraAuseus finwe weeqela dszaunisalluemn Geazinannliifianganssnludtu 14
=2 A Y v = 1 Y KX v ¥ ¥ A 1 v A 1
nadne ag Wi e daulinasianiadndedeys nasdnladays vzesianisaiiauseqsla visesie
Y v %
NN990LFAUATNINLF N
3. Cue to Action Aig adeivinliiinqanandunazGulinginssuludlfinay Gvenaazidumenimnl

(Event) WTa1AAR ¥3RIT89 WTBANNMNISLLNETBIAUIAN N199789UAINAD Social Media 139

v
a =3

AanasunuaA usu n1eAneniiiansuiiugl nnesauseAiilu Cue to action NdAy axlsAa best

HEALTH BELIEVE MODEL & HEALTH LITERACY : UW.1a%# @1?§]ﬂi§qa 95



v '
o Y o =

practice 284n130usIANWARINaL st Funuinle nandanliheesls uaznanandanaliiiong
ansheacls dilszAvinavizaly

4. Self Efficacy uauidednausunsayinGeniuld self Efficacy "Lr?w’gmﬁm%m@’m HBM LA
pousitl 1988 Fannsaeunazdninuzlfasminguitmananmad i auesldednagnias az

dudTu AN AnIsuNITATIAFNUNARAULEN

Health Literacy A9 NSRUSAUGUNIN @

1. dpnluauinn aziiudipunianufeanisauguaIninainuane (Demand) wasimnududan
21N ﬂu'lua“qmuﬁ%@%ﬂummwﬁmuLfﬁuﬁiﬁ’ﬁ@q FaailiinEeuarANgnnnn (skill & Ability) Tunns
CRREVGHE ﬁﬁmwLiﬁl@%’mqummamumﬁu wATAINNTOLUTTEUNG Lﬁ@ﬂﬁ%lﬁmmﬁﬁi@mmw
Lﬁ@ﬁﬂﬂ@jmiﬂﬁﬂﬁm’lﬁmwLmeﬁimu”l,ﬁv‘hmiﬂmﬁu”lf’i Health Literacy aaaniili Key Health

Determinants of health luawnaaTitszaausasainisnnazdnnisguaineesuiasls

LLNuQﬁﬁ 14 Interactive Health Literacy Framework.

Health

Skills and abilities Demands and complexity

literacy

2. flg1N2849 Health Literacy 7" Global Conference on Health Promotion: track theme 1o 1N u
Health Literacy 111 Health Literacy is the cognitive and social skills which determine the motivation
and ability of individuals to gain ,access to, understand and use information in ways which promote
and maintain good health. Health Literacy means more than being able to read pamphlets and
successfully make appointments. By improving people's access to health information and their
capacity to use it effectively, health literacy is critical to empowerment. (ﬂmm@ufﬁ”mmmw
A o % A o -ﬂl o J 2
A inweaullyyvredenu w@ziﬂmuumLLN@J@”L@memummmmm uiaryana Tunag Taun

A ¥ KX 9 o ¥ v -=l| v o v 1 :: v di ' a A o o
NI BY R mmmmﬂwagwimm LL@ZLL’WJ@H@LM@’]u‘LAVLﬂSLﬂJLW’ﬂﬂ’]i@x‘lL@ﬁ‘ﬂJMi“ﬂﬁ’]Ni‘ﬂHﬂ
4UNIN * ARINTBLFATUAININHAINMHNLNINNIINIFEIULBNATT UTBNIRAINALNNTANNATY

r v

v
sz liyaaaiaunsndfedeys waslddayaliintlszdnsningegaladu nsiasunas

U
1

a4 A

(Empower) Aaigasnd1Aynazinliiinaausaufiugann)

HEALTH BELIEVE MODEL & HEALTH LITERACY : UW.1a%# Qiit]ﬂ‘]:iff]‘@



WHO 1@n1uum Framework @
3.1. tladaiuungunin Usenausae Personal Determinant Uag Situational Determinant gl
A4 . Y N 4o . .
determinant '1/1mmﬂuqmmwuuﬂixmmmmx 20 N 80% il social Determinant
3.2. Usvangusesanunsanay 11 (Access) 1i11a (Under stand) 13211 (Appraise) wae
14 (Apply) 1u 3 iAnd1Atyae nstfeariulsn nsdadTngunIn LaznI9FLLEN9gIN W
3.3. NAAWSTBINTHANIDLFA UGN INAD

3.3.1. Usznauanunsnldusnisquninaenamanzan iunnvidedesfiull 2 aadununig
13013

3.3.2. ﬂimwuﬁwqﬁqummwﬁmmmu = Health Outcome At

3.3.3. miﬁf&'fauéauluﬁmqmmwwzﬁﬁuﬁﬂﬂ@j > Fundasnalissam (Empower) li/g
mﬁmn’ﬁmummqmmwiﬁ (Self Management for Health)

3.3.4. ANWINTEN(Equity) azATU = ANNEEi (sustainable)

LLNuQﬁ 15 Conceptual Model of Health Literacy of the European Health Literacy Survey(zo)

A”
\j

Situational «> Health <> Health
determinants service use costs

Heal
«> r-{ea{.h <> 3 Ht‘dl[h‘
behaviour outcomes

Health Disease Health
cae provention promotion

Bl Participation B Empowerment

Personal
determinants

2
<
5
£
=
o
@
hod
8
=
<
o
£
Y
o
c
o
B
@Y
9
Q
v

<> Equity e Sustainabillity

EE:
h=4
¢
2]

- >
T ndividual level Population leve

Health Literacy gnénalunilszguduasnganinian (global Health Promotion Conference) 2 A%

An

4.1, mstszgudaasuguainianasedl 6 7 nqamwe lénanails Health Literacy dniiaanasniilud
aeAad Build Capacity Wiszaauil Health Litercy wiluBangkok Charter 2005 lailalifuasing
wiudn (welsatflu Build Capacity 1 Bangkok Charter) ﬂa‘zmﬂﬁwﬁqiﬂﬁﬁhﬁumi gLy

szimAanlain Health Literacy 11l Implement agin9a3994 Inelavindnsia Base line data 194

ANTALFAUgININTIRIAUAY dB3aaInN194199a 8 130N T aunulun WL AW

HEALTH BELIEVE MODEL & HEALTH LITERACY : UW.1a%# ’QVLSE]H‘]:?Q@ 97



vy v o = a P P o a =2
?'ﬂugmﬁuqmﬂﬁwslﬁﬂuﬂimﬁﬂ]u ﬁ‘quﬂ\‘m’m’]iﬂIﬂﬂ[El’mﬂ')’]&lﬂ’]']ﬂu’]‘luﬂ’]ﬁ‘m%uuﬂ%‘ i

sraunisaianissmaan iy Lesson Learn dusiilszmelne

v '
o =

4.2. nmatszgndadinganinlanaian 8 71 iesld lut 2016 lean Shanghai declaration

a o

Aeaniu 3 ﬁ'm‘ﬁﬁﬁLﬂuﬁmﬁ'ﬁLﬁumsmﬂfmumsmm?*m;mmw Gl
4.2.1. WAl Health Literacy.
4.2.2. Al b Healthy City
4.2.3 Wanszuuimnedans Ineanzdiimnadlesluides Governance

5. Health Literacy Tutlszinalng  aniduindeunisdfjgldsemea (aun) vimdddnsuazdy 11

'
a o A

i Taedinnsusasaniznssunanisduedendfgdssmaluudazdu Inaduanssugauas

AuandenlAussqizesanusauiiugunin ulsuiiunazdesgldas Ine atn. lidedaiaualu

px = Py o P o o4 Ao ogq . a
L?@Qﬂﬁﬁ‘ﬂggﬂﬁQﬁNﬁ“ﬂUgLL@$ﬂ’]ﬁ‘@'ﬁ]@’]?Qﬂm’1W Tun WIENTFNURAT iNananAu I U TE LT R

= o ] o A Y a v Y ] a vl
Wargnisduinaenliiinduglassn waviaualinausauianuguniwduaszuvieas waz i
gnarransuaznalnlunisduindeusiuauseuiiuLaznsieasdoyafugunIw dszuunng
Usziu Tnedunaans il scanauinouatnnsnlunisguaganinauiedls (Self Management)

= a d‘ = & d‘ ] v a o & a o =3 [ o
wazingAnsTNgIN NI Nesrass deazdanaliifnuadnsissaauildnsnisdutliauazdna
AldanamunsinEne uaanas tnansensaeinandeariu Health Literacy Taln nsenasdns

o

ANBI9TURY NIENIWAANA uazuuInlng Fesfauiuduindewliaulnedl Health Literacy. Fansw

[

e ingadaslunsznieansnsg tasaniugg Key message ivaiidae Message s lsiin
tszanau iNeNaza n1snun Mess message 1501418 anialdiduiazesiialun1sun Base line
data 7e9ANFRLIAUgIN W 2e9Aaune Tae nnsrainuNAeAWeY (BSE) gnussquiu 1 Tu 66

21849 Key Message.
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