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12. AALATN158ad15 (Media and communication)
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Franklin Apfel Mass mediated health communications and health literacy (unpublished)
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Box 15. Enhancing the health literacy of policy-makers in Ukraine
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What is known to work — promising policy and other interventions
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Box 16. unasdasanieqganiniasseysaiunas Independent sources of health information
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(accessibility by all in mind) (Box 17).

Box 17 a¢lsAa e Health Literacy
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